bnaropapHocTH

MHO)KGCTBO JIoZIell BHECW CBOU BKJIAJI B CO3JIaHUE ATOU
KHUTH. $I XO4y BBIPA3UTh 0COOYI0 6JIArOAapHOCTH MOWM
kojuteram Pobepre Acaxunbe, Xaiiniy Kysemo, Tappucony
Manneny, Puuapny Hopanrrpymy, Kapny OcBanbay, Puuapay
[Munakeprony, Ilomy Ilpaiicy, Apombmno Pompurecy, Kpucy
Buuixaiity u JIutert JKeJie3HbI, a TAKKe MOMM OBIBIIIUM U HACTO-
aiumM cryzentam Kpucrodepy Boapo, Pobuny baky, Mumienn
Moaccn, Jlopu [Honmapa n Kapen YacT 3a UX HEOIIEHUMBIN BKJIA]
u cojieiictBue B pabore. 1 6raroapeH MHOTOUHCIEHHBIM CTY-
nentam Kamudopuuiickoro yuusepcutera, r. @pecHo, KoTopbie
6ospie 18 et usyuamu mMoit kype “TlcuxoJiorust yupaBJieHust
cosHanueM”, 3a UX COOCTBEHHbIE UCC/IEJOBAHNS, IPOHUIIATEb-
HOCTh U HEMCCSIKAEMBIN 9HTY3Ha3M. Bripakato 61arofapHOCTb
Ilxkeppu Byprepy, Maiikny Koany, ®@uone [:xek, CtuBeny
[xoncy, lany Keany, Maitkiy JIanrony, dcrep JleBun, Kpeitry
Maxkcumy, dunany Ilatepcony, Kaccy Canmreiiny, /[aBuny
Tomy u Tabpuanb Baliman 3a corsacue gath MHTEPBLIO U OT-
BETUTH Ha Mou Bompocsl. Biarogapio Pobepra Yuanbaunu 3a
€T0 HOBATOPCKWH TIOZIXO]] K UICCJIEIOBAHUSIM, KOTOPBIN S B3SLI 32
OCHOBY IIPY HAIIUCAHUM HTOW KHUTH.

Cepueuno Gnarogapio Moux cryzentos Kapay Byproc,
Haranasna Dacra, [Ixoseda Iepbepa, Kennapma Hupca u
Aunbepra Pojipureca 3a yuactue B IPOBEIEHUH HAIUX HCCIE-
JI0OBaHMH, a Takke Maiika Tacno 3a To, 4TO OH PACKPBIT MHE
BCIO TTOJTHOTOTHYIO TOPTOBJIN aBTOMOOMIISIMU. BhIpakai cBOWO
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14 MEXAHWU3Mbl MAHMNY IALNN

npusHaTebHOCTH [lebope JIeHTOH 3a TO, YTO OHA TIOMOTJIa MHE
pazobparbes, KakiM 00pa3soM HOPMaJIbHbIE JIFOH MMOMAIAI0T B
HeBooOpasuMble cutyanuu, ToMacy BpuHy 3a ero moaaepxkky,
Koncranc /I:xoHc 3a mpepocTaBiieHne IeHHOW MHGOPMAINH,
Hoancu Byjic 3a To, uTO OHA 1M03BOJIMIA MHE BOUTH B CBOTO TOC-
tunyio, Tpyau, IHaU U, KOHEYHO Ke, 3aKy, KOTOpble He 1A
MHE COUTHU ¢ yMa.

bararomapro cBoero nipencrtasutens Kpuca /lama 3 Interna-
tional Creative Management 3a BEpHOCTb 9TOMY IIPOEKTY U Pe-
naxkropa Ctusena Ilayspa 3a ero 6e3yKOpPU3HEHHOCTH B paboTe.

06 aBTOpE

P06epT JleBuH — mpodeccop, ObIBUIMI 3aBeAYIONUI Ka-
denpoit ncuxonornu B Kanmudopuuiickom yHUBepPCHUTETE,
r. ®pecro. OH NIPU3HAHHBIN ABTOP KHUT IO ICUXOJOTHH, OHA
u3 Kotopeix — A Geography of Time — crana GecTcesnepom
U TlepeBeieHa Ha TecTb sI36IK0B. JlokTOp JIeBUH myGamKoBat
cTarby B JKypHajax u raserax Psychology Today, Discover,
American Demographics, the New York Times, Utne Reader n
American Scientist. On moayuusn psif Harpag B cdhepe HAYKU
1 00pa30BaHUs, a TAKKE CTATYC 3aCIy’KeHHOro mpodeccopa
mrara Kamudopuus. /loktop JleBUH SBJSeTCS 4IEHOM TIPO-
(eccronanmphbix 00beanHeHn icuxosaoros CIIA, Tepmanuu
u TaliBans.
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