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Xosu JI:keiiko0con, PhD. cnenuanusupyercs Ha cTpaTeriu UHTepHET-MapKeTHHra ¢ 1999 roza.
OH nomMoraer CBOMM KIIHEHTaM ncnonb30Bath Google AdWords anst paciimpenust cBoero OusHeca.
BcenenctBue Toro, 4to B aCUpaHType €My IPUILIOCH 3aHUMAThCs U3yYEHUEM CTaTUCTUYECKUX Me-
TOJIOB, Cpa3y ke Mocie OKoHYaHus acnupaHTypbl B 2001 roay. JKeWKOOCOH ¢ paloCThIO MEPEKITIO-
YUJICS Ha 3aHATUS MIPSIMBIM MapKETHHTOM.

Xosu J[xeiikobcon — pazpaboruuk kKypca “Leads into Gold”, npeaHa3HaueHHOTO JUIsl IPO-
XOXKICHHUS B JIOMAIIHUX YCJIOBHSX. DTOT KypC OPHEHTHUPOBAH Ha BJIAJIENIBIEB MEJIKUX KOMITAaHUH,
KOTOPBIC 3aMHTEPECOBAHBI B CO3JaHUH COOCTBEHHBIX areHTCTB NPSIMOTO MapkeTuHra. Kpome toro,
JlxelikoOCOH sABIIsIETCA ONHUM U3 co3zaTeneil (COBMECTHO ¢ ocHoBarensiMu The System Seminar
Kenom Maxkkaptu 1 Cunau Kanruiep) kypcea “Internet Marketing for Smart Beginners” (“NuTtepHer-
MapKEeTUHT JUI ‘TIPOJBUHYTHIX HAYWHAIONIMX ), TAKXKE NPEIHA3HAYSHHOTO JJIS IPOXOXKICHHS B JI0-
MAlIHUX YCIOBHSIX.

JIkelikoOCOH BBICTYIIAN B POJIM JJOKJIA[YMKa HA HECKOJIBKUX MEPOIPUATHSIX, OPraHU30BaHHBIX
The System Seminar, na cemnnape AdWords Seminar, opranuzoBanHom Perry Marshall, a Taxxe
Ha paboyux rpyImnax U ceMrHapax B pa3HbIX cTpaHax Mupa. OH peryisipHO IOCTaBIseT MaTepua-
a6l 11 HorsesMouth . com (BeO-caliTa, OpHEHTUPOBAHHOTO HAa (PMHAHCOBBIX COBETHUKOB M OCBE-
IIAOIIETO BOIPOCHI TTOBHIIICHNS 3(()EKTHBHOCTH); B IIPOIIIOM OH ITHCAJ CTAaThH ULt Vault . com.
JIxeiikoOCOH — ONMH U3 y4nnx npenoaasarenei ¢paxymsrera AdWords Coaching Perry Marshall
(B Perry Marshall on pabotaer ¢ 2003 rona), on mpoBoxuTt TenedoHasle ceMuaaps! 1o AdWords st
HaYMHAKONIMX U coBepiueHcTByommxes B AdWords. Kpome Toro, mocpencTsom cBoero BeO-caiita
(www .askhowie.com) JlxelikoOcoH npoBoaAUT 00yueHHEe U KOHCYJIBTAIIH B PEKUME “‘OH-JIaiiH .

Kpome Toro, JIkeiikoOCOH pyKOBOIUT Www . loweryourbidprice . com — KOMIaHHEH, KOTO-
past pa3pabaTbiBaeT KOMIIbIOTEPHBIE IIPOrpaMMBI, ToMoraronue pexsiamopareasiv AdWords 1 koH-
cynsranTaM AdWords 5KOHOMHTB BpeMsl, COKpaIaTh U3IEP>KKU U TTOBBIIATH NPUOBLIH.

JI>xelikoOCOH HauMHAaJI CBOIO Kapbepy B KaueCTBE LIKOJIBHOIO NpenoaanBaress. OH IocTuran Ha
COOCTBEHHOM OIIBITE, KaK YBJIEUb YUYalIUXCSl CBOMM IIPEAMETOM, YUUIICS YETKO U JOCTYIHO H37a-
raTh CBOM MbICIH U 10OMBAJICS, YTOOBI IIPOLiecC 00yUYEHNUs IPUHOCUII YUaIIMCS HE TOJIbKO I10JIb3Y,
HO U ynoBonbscTBUE. OH TaKkKe 3aHUMAJICS 00y4eHHeM OM3HECMEHOB M Ha 3TOM IOMPHIIE YMEIO0
COEIMHSI TEOPHIO C MPAKTUKOM, OKa3bIBasi IIOMOILb CBOMM COOCTBEHHBIM KIIMEHTaM, a TaKKe KIIU-
eHtaMm Bregman Partners, Inc. u The Avoca Group.

JIxeikoOCOH — Pa3HOCTOPOHHSA IMYHOCTh. Hanpumep, OH akTUBHO cOTpyAHUYaeT ¢ FitFam.
€om — MHTEPHET-PECypPCOM, MPEeAHA3HAYCHHBIM JUI POAUTEICH, KOTOPBIE IBITAIOTCS BOCIIUTATh
3J0POBBIX ¥ TAPMOHUYHO Pa3BUTHIX JETell, XOPOILO MOArOTOBICHHBIX K XKHU3HU B COBPEMEHHOM
MHpE, XapaKTEePU3YIOIIEMCsl BBICOKUMH TEMITAMH MIEPEMEH U JKECTKOW KOHKYPEHTHOH OOphOOii.

Xosu JlxkelikoOcoH npoxusaeT B ropoae Hapam, mrar CesepHas Kaponuna, BMecTe co cBoeil
KEHOH, IBYMS A€THbMH, OOJIBIINM HEMOBOPOTIMBBIM IICOM U MaJICHHBKMM HETOCEIMBBIM XOMSTU-
koM. Taitnas meuta JxelikoOcoHa — *HUTh B MUpe 0e3 BOMH 1 Hacuiaus. Takoil MUp, 10 MHEHHIO
camoro J[xelikoOCoHa, MOKHO TIOCTPOUTH JIUIIIL HA OCHOBE MapkeTuHra. Elie ofHa ero TaiiHas
MeuTa 3aKJII04aeTcsl B TOM, 4TO, KOrja Takoi Mup Oyaer nocrpoe, JxelKkoOCOH MpUMET ydacTue
B Onumnuiickux urpax 2044 roga Ha octpoBe Maywu (I"aBaiin).
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